
A 
firm 

must act to
 deliver good 
outcomes for 

retail 
customers

CROSS-CUTTING RULES
Firms must:

1. Act in good faith toward 
retail customers

2. Avoid forseeable harm to 
retail customers

3. Enable and supporrt retail 
customers to pursue their 

financial objectives

CONSUMER PRINCIPLE

FOUR OUTCOMES
1. Product and Services 

2. Price and Value
3. Consumer Understanding

4. Consumer Support


